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DETAILED ACTION 

1 . A request for continued examination under 37 CFR 1 . 1 1 4, including the fee set 
forth jn 37 CFR 1.17(e), was filed in this application after final rejection. Since this 
application is eligible for continued examination under 37 CFR 1.114, and the fee set 
forth in 37 CFR 1.17(e) has been timely paid, the finality of the previous Office action 
has been withdrawn pursuant to 37 CFR 1.114. Applicant's submission filed on 
05/10/05 has been entered. Claims 1-7, 15-21, and 55 are currently amended. Claims 
29-54 and 58-63 are cancelled. 

2. Claims 1-28, 55-57, and 64-70 remain pending. 

Priority 

3. This application claims benefit of the provisional application 60/195991 
(04/07/2000): 

4. The effective filing date for the subject matter defined in the pending claims, 
which has support in parent 60/195991 in this application, is 04/07/2000. Any new 
subject mater defined in the claims not previously disclosed in parent 60/195991, is 
entitled to the effective filing date of 10/17/2000. 

Drawings 

5. This application has been filed with informal drawings, which are acceptable for 
examination purposes only. Formal drawings will be required when the application is 
allowed. 

Claim Rejections - 35 USC § 103 

6. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 
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(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

7. Claims 1-28, 55-57, and 64-70 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Blumenau (U.S. Patent Number 6,108,637) in view of Guyot et al. 
(U.S. Patent Number 6,1 19,098), hereinafter referred to as Guyot, further in view of 
Owensby (U.S. Patent Number 6,647,257). 

8. Regarding claim 1, Blumenau disclosed a method of presenting advertising to 
viewers in a computer network environment, the method comprising: monitoring a 
viewer's interactions with an associated computer system; and determining an amount 
of time to be used in later displaying advertisements on the viewer's associated 
computer system based on the viewer's monitored interactions (Title, Abstract, column 
7 lines 58-65, column 13 lines 51-58, column 14 lines 7-19). 

9. Blumenau taught the invention substantially as claimed, however, Blumenau did 
not expressly teach a method based on the determined amount of time, varying an 
amount of display time for which a later displayed advertisement is to be displayed on 
the viewer's associated computer system. 

10. Blumenau suggested exploration of art and/or provided a reason to modify the 
method of presenting advertisement to include additional features such as varying an 
amount of display time for which a later displayed advertisement is to be displayed on 
the viewer's associated computer system based upon review and analysis of monitoring 
information (column 18 lines 38-56, column 19 lines 2-11, column 20 lines 23-36). 
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1 1 . Guyot disclosed a method for targeting and distributing advertisement having 
steps of monitoring the viewer's interaction on the viewer's associated computer and 
based on the determined interaction information, schedule the display timing of 
advertisements on the viewer's computer for the later advertisement to be displayed 
(Title, column 2 lines 9-20, column 5 lines 6-18). 

12. It would have been obvious to one of ordinary skill in the art at the time of the 
invention was made to modify the advertisement method of Blumenau with the 
teachings of Guyot to include a step of adjusting timing in order to effectively present 
the advertisement to users (column 7 lines 19-47) since when the user is performing 
other activities on the computer, the probability of viewing an advertisement is relatively 
low (Guyot, column 1 lines 34-43). 

13. The combination of Blumenau and Guyot taught the invention substantially as 
claimed. However, the combination of Blumenau and Guyot did not expressly varying 
an amount of display time (duration or length of advertisement display time). 

14. Owensby disclosed a method for providing advertisements to viewer's associated 
system based on demographic and personal preferences, responses made to the 
advertisement previously provided to the viewer, or the historical interaction or 
movement patents of the viewer having step of varying the length/duration of the later 
advertisement based on the determined interaction information (Abstract, column 19 
lines 37-54). 

1 5. It would have been obvious to one of ordinary skill in the art at the time of the 
invention was made to modify the advertisement method of combined method of 
Blumenau and Guyot with the teachings of Owensby to include a step of varying the 
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length/duration of the later advertisement based on viewer's interaction in order to 
effectively present the advertisement to viewers (Blumenau, column 7 lines 19-47) while 
allowing for fair subsidy charges incurred by the advertiser sponsors since the longer 
the length of display time, the higher the cost (Owensby, column 19 lines 37-39). 

16. Regarding claim 2, Guyot disclosed a method further comprising adjusting an ad 
expiration tuning parameter configured to set the quantity of time for which an 
advertisement is available for display (column 2 lines 9-13, column 4 lines 34-43, 
column 7 lines 1-6). 

17. Regarding claim 3, Guyot disclosed a method wherein further comprising 
adjusting a maximum display count configured to set a maximum number of times an 
advertisement may be displayed to a user viewing a batch of ads (column 2 lines 9-13, 
column 4 lines 34-43, column 7 lines 1-6). 

18. Regarding claim 4, Guyot and Owensby combined disclose a method wherein 
varying the amount of display time for which the later displayed advertisement is 
displayed comprises adjusting a minimum display time configured to set a minimum 
amount of time that the later displayed advertisement may be displayed before another 
advertisement is displayed (Guyot, column 2 lines 9-13, column 4 lines 34-67; 
Owensby, Abstract, column 19 lines 37-54). 

19. Regarding claim 5, Guyot disclosed a method wherein further comprising 
adjusting an idle delay configured to cause a delay from the time a user has gone idle 
before a first advertisement is replaced with another advertisement (column 5 lines 6- 
17, column 7 lines 49-56). 
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20. Regarding claim 6, Guyot disclosed a method wherein further comprising 
adjusting an active delay configured to cause a delay from the time a user goes active 
before displaying another advertisement (column 5 lines 6- 17, column 7 lines 49-56). 

21 . Regarding claim 7, Guyot disclosed a method wherein further comprising 
adjusting an idle (no spin) parameter configured to stop the display of a first 
advertisement from being replaced with the display of another advertisement after a 
user goes idle (column 5 lines 6- 17, column 7 lines 49-67). 

22. Regarding claim 8, Guyot disclosed a method wherein monitoring a viewer's 
interactions with an associated computer system comprises monitoring a use of a 
computer mouse (Abstract, column 2 lines 9-21, column 5 lines 6-18). 

23. Regarding claim 9, Guyot disclosed a method wherein monitoring a viewer's 
interactions with an associated computer system comprises monitoring a use of a 
computer keyboard (Abstract, column 2 lines 9-21, column 5 lines 6-18). 

24. Regarding claim 10, Guyot disclosed a method wherein monitoring a viewer's 
interactions with an associated computer system comprises monitoring the activity of 
any input devices connected to the subscriber system [an auditory signal such as the 
viewer's voice provided through a microphone] (column 7 lines 63-67, column 8 lines 1- 
1-4). 

25. Regarding claim 11, Guyot disclosed a method wherein the auditory signal is the 
viewer's voice (column 7 lines 63-67, column 8 lines 1-1-4). 

26. Regarding claim 12, Guyot disclosed a method wherein monitoring a viewer's 
interactions with an associated computer system comprises monitoring a maximization 
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and a minimization status of a screen displaying advertising (column 2 lines 19-13, 
column 5 lines 6-1 1 , lines 45-61 ). 

27. Regarding claim 13, Blumenau disclosed a method wherein monitoring a viewer's 
interactions with an associated computer system comprises monitoring a viewer's use of 
a device that sends an input, or causes an input to be sent, to the associated computer 
system (column 17 lines 24-35). 

28. Regarding claim 14, Guyot disclosed a method wherein the timing of displayed 
advertisements on a screen displaying advertising is configured to not switch between 
advertisements if the screen displaying advertisements is minimized or occluded 
(column 5 lines 6-11, lines 45-61, column 12 lines 46-56). 

29. Regarding claim 64, Blumenau disclosed a method wherein monitoring wherein 
monitoring the viewer's interactions with the associated computer system includes 
continually monitoring the viewer's interactions with the associated computer program 
(column 10 line 65-column 14, column 11 lines 18-29, column 16 lines 13-24). 

30. Regarding claim 65, Blumenau disclosed a method wherein monitoring the 
viewer's interactions with the associated computer system includes monitoring the 
viewer's interactions with the associated computer system that are unrelated to a 
manual adjustment of the timing of the displayed advertisements (column 17 lines 24- 
35, column 18 lines 38-49, column 20 lines 23-36). 

31. Regarding claim 66, Guyot disclosed a method wherein adjusting the timing of 
the later displayed advertisements includes varying lengths of time during which the 
advertisements are displayed on an advertisements -by- advertisements basis (Title, 
column 2 lines 9-20, column 5 lines 6-18). 
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32. Regarding claims 15-28 and 67-69, the computer program stored on a computer- 
readable medium corresponds directly to the method of claim 1-14 and 64-66, and thus 
these claims are rejected using the same rationale. 

33. Regarding claim 55, Blumenau, Guyot, and Owensby disclosed a method of 
optimizing a click-through rate of a user viewing content in a computer network 
environment, the method comprising: downloading advertisements and a set of tuning 
parameters to a user's computer, wherein the set of tuning parameters are configured to 
cause a display of a first advertisement on the user's computer to be changed to a 
display of another advertisement on the user's computer by varying an amount of 
display time for which the later displayed advertisement is to be used based on a user's 
activity with respect to the user's computer (Guyot, Figure 6B, column 4 lines 34-67, 
column 7 lines 49-57, column 13 lines 14-35; Blumenau, column 7 lines 58-65, column 
13 lines 51-58, column 14 lines 7-19; Owensby, Abstract, column 19 lines 37-54); 
storing click-through information for the advertisements (Guyot, column 3 lines 55-65, 
column 4 lines 16-23); and sending the click-through information to a host computer 
(Guyot, column 4 lines 16-23, column 6 lines 51-63). 

34. Regarding claim 56, Blumenau disclosed a method further comprising varying 
the tuning parameters downloaded to the user's computer; and utilizing a correlation 
technique to determine a correlation between the tuning parameters downloaded to the 
user's computer and the click-through rate of the user (column 14 lines 7-19, column 16 
lines 13-38, column 17 lines 24-35, column 18 lines 38-56). 

35. Regarding claim 57, Blumenau disclosed a method further comprising setting 
another set of tuning parameters based on the correlation between the tuning 
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parameters and the user's click-through rate (column 16 lines 13-38, column 17 lines 
24-35, column 18 lines 38-56). 

36. Regarding clam 70, Guyot disclosed a method wherein the tuning parameters 
are configured to vary lengths of time during which the advertisements are displayed on 
an advertisement-by-advertisement basis (Title, column 2 lines 9-20, column 5 lines 6- 
18). 

37. Since all the limitations of the claimed invention were disclosed by the 
combination of Blumenau, Guyot, and Owensby, claims 1-28, 55-57, and 64-70 are 
rejected. 

Response to Arguments 

38. Applicants' arguments with respect to the pending claims have been considered 
but are moot in view of the new ground(s) of rejection. 

39. As the rejection reads, Examiner asserts that the combination of these teachings 
render the claimed invention obvious. 

Conclusion 

40. The prior art made of record and not relied upon is considered pertinent to 

applicant's disclosure. Refer to the enclosed PTO-892 for details. 

a. Cesar (U.S. Patent Number 6,128,651) titled "Internet advertising with 
controlled and timed display of ad content from centralized system controller" 
disclosed an ad display is lodged in a website to cause browsers hitting the 
website to undertake centrally controlled and recorded ad display for guaranteed 
minimum timed intervals. The system enables precise controlled advertising to 
each web page viewing browser and accurate advertising budgeting and 
programming which can be monitored and upgraded to meet marketing needs. A 
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database is used for general system operation. This general system operation 
can include alteration of the number of times that ad content is displayed, the 
classification of ad content, the time of day of display of ad content and virtually 
any desired parameter which an advertiser would prefer to control. 

b. Hoyle (U.S. Patent Number 6,771 ,290) titled "Computer interface method 
and apparatus with portable network organization system and targeted 
advertising" disclosed A method and apparatus for providing an automatically 
upgradeable software application includes targeted advertising based upon 
demographics and user interaction with the computer. The software application 
includes a display region used for banner advertising that is downloaded over a 
network such as the Internet. The software application is accessible from a 
server via the network and demographic information on the user is acquired by 
the server and used for determining what advertising will be sent to the user. The 
software application further targets the advertisements in response to normal 
user interaction with the computer. Data associated with each advertisement is 
used by the software application in determining when a particular advertisement 
is to be displayed. Currently, available computer programs that incorporate 
advertising into their user interface include the necessary programming built into 
the software itself. That is, the various parameters relating to the presentation of 
the advertisement is pre-determined and programmed into the software. These 
parameters may include such things as where on the screen the advertisement is 
displayed, the display size, the duration of display, the number of times a 
particular advertisement is displayed, the conditions under which a particular 
advertisement is to be displayed, the type of action taken upon a user clicking on 
the advertisement, and so forth. One problem with these currently available 
programs is that these parameters can only be changed by replacement of the 
entire program with an updated, revised version, making it difficult to respond to 
desired changes in advertising approaches. 

c. Alberts (Patent Number 5,937,392) titled "Banner advertising display 
system and method with frequency of advertisement control" disclosed An 
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Internet advertising system has a database, a controller, and an ad server 
operating as part of a web server. The database has advertising campaign 
information, including identification information and frequency information for how 
often the ad is to be served. The ad server uses the campaign information from 
the database to control the relative ratios of serving ads, the distribution of ads 
throughout the day, and any triggering mechanisms for controlling what ads are 
served. 
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Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Tarn (Jenny) Phan whose telephone number is (571) 
272-3930. The examiner can normally be reached on M-F 9:00-5:00. 
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If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, David A. Wiley can be reached on (571) 272-3923. The fax phone number 
for the organization where this application or proceeding is assigned is 703-872-9306. 

Any inquiry of a general nature or relating to the status of this application or 
proceeding should be directed to the receptionist whose telephone number is (703) 305- 
3900. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 
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